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Augmented Reality
Print Campaign

Fashion New Media 2017 award shortlist. 
Graduate Fashion Week.

Skills used:
Adobe Photoshop, 
Adobe Illustrator, 
Layar, 
Hand drawn illustration, 
Designing for print, 
Creative campaign development. 

My final project for university involved the creation of 
a marketing campaign for Mira Makati’s 
Spring/Summer 2017 collection. The aim of the 
campaign was to explore how new technology can 
be used to change the way brands communicate with 
consumers and also to use current marketing trends 
of gamification and personalisation to improve 
consumer engagement. My project focused on the 
creation of a series of three print adverts that utilise 
augmented reality. Each print advert offers the 
consumer something different, from a discount 
rewarding game to a ‘design your own jacket’ 
experience.



Marketing campaign logo to be used across all platforms. Inspired by 
the fun escapism of the brand Mira Land and captures the collections 
summer paradise themed clothing. 



Augmented Reality Print Advert One



When scanned this advert transforms to show a gallery of the collection and a fun animated 
video that brings the brand to life.



Augmented Reality Print Advert Two



This advert augments a game of pairs on top of the page, players match up the symbols on the cards as 
quickly as possible against the discount timer. The quicker all the pairs are match up the higher the discount 
the player is rewarded.  



Augmented Reality Print Advert Three



The last advert in the series allows users to design their own jacket using their smart device. After 
scanning the page with the app tools such as stickers and pens augment themselves on top of the 
jacket outline featured on the page letting users fully engage and interact with the advert.





Social Media campaign follow through
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NG

As part of my entrepreneurial module I created 
full branding for a fashion technology agency 
including logo, design elements (patterns), 
colour and identity. 

Skills used: 

Adobe Photoshop, 
Adobe Illustrator









COLOUR
&

TREND
General research and trend research formed a large part of all 
the projects I completed on my degree. Creating mood boards, 
identifying trends and inspiration to help produce a final out-
come. 

Skills used: 
Research,
Adobe Photoshop, 
Graphic Design



Urban Jungle 

I researched the trend of greenery and outdoor space in urban environments 
to apply to a visual merchandising scheme for Urban Outfitters. I explored the 
trend by layering different colours and floral design to cityscapes. The final 
result was a window display featuring a graphic city scape in pastel colours, 
wooden crates, industrial accents and flowers.  





Graphic Print Design for window display background



Graphic print design idea two - Cityscape flower overlay 







Cityscape

This trend research focused on how colour, pattern and design inspiration 
can be drawn from the city life, streets and architecture.











Graphic Design Research - Love

Research taken from my Art Foundation graphic design module which centred 
around the word ‘love.’ The end result was the creation of graphic design work 
using typography, colour and print to represent the word.







MOTEL 
INTERACTIVE 

SHOWROOM
I was part of the visual merchandising team for the creation of the USW 
and Motel Cardiff Pop up shop in 2015. We worked hard to bring an online 
brand into a physical, interactive retail space. Visitors were able to try on 
clothing and make purchases using iPads instore. The fairground theme 
was implimented by the use of bright colours, sweet jars, miniture 
hook-a-duck displays, photo booth and balloons. My main role within the 
team was to create visuals to represent the theme, colours and displays. I 
worked within my team to impliment the displays and themes in store and 
helped in collecting goods from businesses to include in the launch night 
goodie bags.

Skills Used:
Team work,
Experience working on a live brief, 
Visual Merchandising 



      
   

  
  
  
  
  
  
  
  
   

   
      




